July 2005

RE: WBCCI Survey

Greetings Officers,

I just wanted to share some thoughts that Dayna and I have about WBCCI as fairly new members to WBCCI and the North Texas Unit in Region 9.  We are also younger WBCCI members.  

I am 51 years old, Dayna, my wife, is 48 years old and Adam, our son, is 14 years old.  We joined WBCCI in February 2002.  I have been a Director/Trustee in our Unit for 2 years and Dayna has been our Unit's Membership Chairman for 3 years.  Dayna and I are also currently Region 9 Chairmen for the Family & Youth Committee.  I was recently elected Vice-President of the Classic Airstream Club, an Intra-Club of WBCCI.  

We knew about the WBCCI organization long before we owned our first Airstream trailer.  We joined WBCCI because of the heritage that it represented.  WBCCI would not be what it is today if it weren't for the wisdom of our fore-members who carefully honed the Club into the best RV organization in the country.  

BLUE BERETS:

A lot of the newer members laugh about the Blue Berets that folks wear.  Yes, it isn't the usual type of headgear that is worn today, but it represents our Club heritage.  We need to be proud of our heritage and continue to be the premiere RV Club after which all the other RV clubs are patterned.

CLUB NAME CHANGE:

Dayna and I believe that adding the word "Airstream" to the current club name should not be allowed.  Consideration of a name change for an organization is an extremely significant step.  The WBCCI celebrated its 50th year anniversary in 2005 and it has a rich history that is ingrained into the fabric of the Airstream and RV communities and into the lives of its members.  WBCCI can not afford to banter its name every few years on a whim.  We must not lose our identity, as have some associations and major corporations who made well-intended name changes.  

The WBCCI members must be aware that an organizational name change is not just a simple matter of having a new logo produced.  The cost of this undertaking along should make us all take a pause at this juncture in our history.  It wouldn't just be incurred at the International level, but also at the various Units, Regions and individuals.

Would the name change assist WBCCI in member recruitment or retention?  The name change is not the root cause of our membership concerns.  Utilizing membership recruitment as justification to change WBCCI's name only diverts attention from the root causes of membership decline.  Wouldn't WBCCI be better served to invest the dollars into membership or advertising programs rather than on replacing its name or logo?

WBCCI already enjoys a positive relationship with Airstream, Inc.  Would the injection of the name Airstream into WBCCI improve that relationship?  The relationship is founded on mutual destinies and respect.  Airstream and WBCCI obviously communicate and cooperate on a continuous basis.  The name of our organization has never been a point of contention between WBCCI and Airstream, Inc.  We are all searching for positive actions that will assist our efforts to recruit and retain members, but changing our name is not where we need to spend our time and money. 

MEMBERSHIP:

For those of us that are already WBCCI members, it is difficult to imagine a different way of life.  We wonder why so many new owners of Airstreams just don't seem to be interested in joining WBCCI and enjoying our fun filled rallies, caravans, dinners, potlucks, etc.  From our point of view, they are getting less than half the value of their Airstream.

When we approach prospective members, we often make the mistake of asking them to join our club before we have shown them just how attractive our way of life really is.  Their response is:  "WHY SHOULD I JOIN WBCCI?"  Seeing things from their perspective, I'm sure we all would ask the same question. 

Just why should anyone join WBCCI?

When we contact prospective members, we should emphasize the positive values of friendship and learning and travel.  We should point out that rallying and caravanning is always an educational process, and that the lessons we learn at rallies and along the way can be real life savers.  We should try to help new owners understand the basic values of our way of life, and they will be more likely to join us and their membership will be more rewarding, both to them and to us.  In a real sense we are not a club, we are a family. 

These are just a few our thoughts concerning the survey and future of WBCCI.  Please feel free to share this e-mail to other officers in the WBCCI organization.

Sincerely,

Dwight & Dayna Purvis, WBCCI #30003

205 Briar Meadow Court

Joshua, TX 76058-3426

(817) 295-3805

e-mail: <toxophilus@juno.com>

